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Abstract: The study assessed the consumption pattern and the demand for soybean 
and dairy cheese among consumers in Ilorin Metropolis, Kwara State, Nigeria. Data were 
collected through questionnaire with one hundred and twenty respondents from three 
institutions. The three institutions were randomly selected; these institutions are University of 
Ilorin, Government ministry and Market women in Ilorin. The study employs the use of 
descriptive statistics, Almost Ideal Demand Systems (AIDS) and Multinomial logistics 
regression model. The result of the survey showed that for dairy cheese consumption, gender 
was significant at (P<0.01), awareness of its nutritional benefits significant at (P<0.01) and 
years of schooling significant at (P<0.05), the three factors contribute significantly to its 
consumption in the study area. Also, awareness of the nutritional benefit was significant at 
(P<0.01), for soybean cheese and awareness of the nutritional benefit of dairy and soybean 
cheese significantly contributes to its consumption in the study area. In conclusion, Dairy 
cheese is the most consumed cheese among the consumers. The study recommends that 
Government should formulate policies and promote programs that would likely promote adult 
literacy; efforts should be made by Health and Nutritional Institutions to increase awareness of 
the nutritional benefits of the various cheese types across both genders. 
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INTRODUCTION 
 
                Globally there is enough food for all, but more than 780 million people are 
chronically undernourished world-wide. Proper nutrition has been described as an 
important aspect in any consideration of the sustainability of the wealth of a nation 
(Adegbola et al., 2012). This is in view of its role as a critical factor in economic 
development, peace and stability (Yunusa et al., 2013). It  is  therefore an  indubitable  
fact  that  adequate quantity  and  quality  of  food  is  a  basic  need  that affects  our  
ability  to  survive,  thrive  and  learn (Ayantoye et al., 2011). Besides, the nutrients 
contained, proteins are necessary for proper body functions. Even though eating well is 
vital for a healthy and active life, many people in virtually all countries do not eat well 
because of poverty and a lack of nutrition education (Nkem, 2014). Mbanasor (2002) 
explained that low protein intake has been responsible for reduced human productivity 
with high incidence of infant mortality, severe malnutrition and general weakening of 
human body which pre-dispose people to diseases, low healthy status, shorter life span. 
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In view of the above, Cheese has been described as a product made from the 
curd obtained from milk by coagulating the casein with the help of rennet or similar 
enzymes in the presence of lactic acid produced by added microorganisms, from which 
part of  the moisture has been removed by cutting, cooking and /or pressing, which has 
been shaped  in a mould, and then ripened by holding it for some time at suitable 
temperature and humidity (Barbara et al.,2008). Cheese is an excellent source of 
protein, fat and minerals such as calcium, iron and phosphorus, vitamins and essential 
amino acids. Since Cheese is a byproduct of milk, it contains a concentrated amount of 
almost all of the valuable nutrients found in milk. Therefore cheese is an important 
food in the diet of both young and old people (Nkem,2014). Cheese is a complex food 
made from a simple ingredient (National Dairy Council).The word “cheese” is 
commonly used as a collective term for widely variable products such as matured and 
non-matured cheese made with rennet, acid curd cheese, fresh cheese, and even 
processed cheese (Spreer and Mixa, 1998). The primary objective of cheese 
manufacture originally was to extend the shelf life and conserve the nutritious 
components of milk. This is achieved either by acid production and/or dehydration 
(Tom et al,2001).  
Nkem (2014) however explained that the demand for dairy products has 
continued to increase with overall growth in the consumption of milk and milk 
products. Most cheeses are good to excellent source of calcium (International Dairy 
Foods Association, 2011). This study holds implications for the poor, many of whom 
are vulnerable to specific health hazards because of their lack of knowledge about the 
appropriate (that is, healthy) composition and level of protein intake. Therefore there is 
a need to explore and fully exploit the potential in milk production in Nigeria through 
improved methods of production, storing, processing, packaging and transporting so as 
to increase output for internal use as well as for export to other countries. Cheese 
makers have developed thousands of varieties of cheese around the world, each with a 
unique taste, texture and nutritional profile (International Dairy Foods Association, 
2011). Nowadays, cheese consumption is widely spread throughout the world. 
However, the amount of cheese eaten is very different from country to country. Today 
the main reason for the consumption of cheese is not the prevention of hunger but the 
supply of important and essential nutrients, its manifold uses in the kitchen, and its 
enjoyment (Barbara et al., 2008). 
       The cost of protein sources is high and to the average Nigerian, who are low 
income earners, it is expensive leading to a restriction in the consumption of protein 
sources. Cheese can help fill protein gap. Cheese contributes high-quality protein as 
well as calcium, phosphorus and vitamin A. As part of a healthy, balanced diet, cheese 
can help fill this gap. Nigerians generally have a poor attitude to the consumption of 
cheese, though the reason for this is not very clear. The outcome of this study becomes 
very imperative given its significance in helping to reduce the short fall in protein 
intake by consumers. It has been noticed that there is an absence of in-depth study on 
this topic. Thus this study will be an eye opener and will help improve the likelihood of 
increasing the consumption pattern of cheese, provide appropriate policy 
recommendations that can help increase the consumption of cheese as well as provide 
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the knowledge of the benefit of cheese consumption and the nutritional value of cheese 
to the consumers. The main objective of the study was to examine the consumption 
pattern and demand for soybean cheese and dairy cheese in Ilorin metropolis, Kwara 
state, Nigeria. The specific objectives are to: 
i. describe the socio economic characteristics of respondents in the study area; 
ii. examined  consumers preference for cheese in relation to meat or fish ; 
iii. determine the socio economic factors that influences consumers` preference 
for the different cheese types; and,  
iv. analyze own price and income elasticity of  soybean cheese and dairy cheese. 
 
MATERIAL AND METHOD 
 
This study was conducted in Kwara State. Kwara State with a total of sixteen 
Local Government Areas has a population of 1,566,469 and a total land size of 
3,682,500 hectares (21, 22). It is located between latitudes 70 45’N and 90 30’N and 
longitude 20 30’E & 60 25’E.  The topography is mainly plain lands to slight gentle 
rolling. The annual rainfall ranges between 1,000mmand 1,500mm.Average 
temperature ranges between 300C and 350 C. It also has an estimated figure of 203,833 
farm families with the majority living in rural areas. This study was conducted in Ilorin 
metropolis of Kwara State. Kwara State is in the north-central geo-political zone of 
Nigeria. Nigeria presently made up of 36 states is divided into six geo-political zones 
for political, agricultural, industrial and educational planning. These zones are north-
central, north-west, north-east, south-west, south-east, and south-south. The north-
central zone is under the moist savannah agro-ecological zone (Toye, 2011). The 
analysis presented in this study builds on data collected in lIorin metropolis of Kwara 
state, north-central Nigeria. Ilorin is one of the largest cities in Nigeria and is the 
capital of Kwara state. Ilorin city has a population of 847,582 as at 2007 while the state 
as a whole has population of about 2.37 million people. The study area was purposely 
selected for this study based on two important criteria: It has a good combination of 
three major ethnic groups in the country: Hausa, Igbo and the Yoruba’s. And the 
availability of vital information for the sampling framework such as details on 
households system. 
Sampling Technique: Three institutions were randomly selected. Out of the 
four academic institutions in Ilorin, University of Ilorin was chosen as one of the study 
area, also out of the seven ministries in Ilorin, Ministry of Agriculture was randomly 
chosen and some groups of market women were also selected randomly for the 
assessment and demand for soybean and dairy cheese was examined. A total of 120 
questionnaires was distributed across the three institutions. 
Type of Data: Primary data were collected from the sample households using 
a well-structured and comprehensive questionnaire.  
Data Analysis: This study used a number of analytical tools based on its stated 
objectives. The tools included those involving descriptive statistical analysis, likert 
scale, multinomial logistic regression and the Almost Ideal Demand model (AIDS). 
Descriptive analysis was used to analyze objective 1, likert scale was used to analyze 
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objective 2, while multinomial logistic regression was used to analyze objective 3 and 
the Almost Ideal Demand System (AIDS) was used to analyze objective 4. 
Multinomial logistic regression is used to predict categorical placement in or the 
probability of category membership on a dependent variable based on multiple 
independent variables. The independent variables can be either dichotomous (i.e., 
binary) or continuous (i.e.interval or ratio in scale). Multinomial logistic regression is a 
simple extension of binary logistic regression that allows for more than two categories 
of the dependent or outcome variable. Like binary logistic regression, multinomial 
logistic regression uses maximum likelihood estimation to evaluate the probability of 
categorical membership. 
Multinomial logistic regression is used to analyze relationships between a non-
metric dependent variable and metric or dichotomous independent variables. The 
dependent variable here are the (cheese type consumed such as dairy or soybean or 
both or none) while the independent variable are the (Gender, Marital Status, 
Educational Status, Awareness, Age, Household Size, Monthly income, year of 
schooling). 
 The general multinomial logistic regression model is shown below: 
Log   Pr (Y=j ) = α+β1 X 1+β2 X 2.. .+ βk X k 
Pr(Y= j') 
 
Where;   
j  is the identified cheese type and  j'  is the reference cheese type; 
X1 =Gender (Male=1, otherwise =0),  
X2 =Marital Status (Numerical),  
X3=Educational Status (Nunnmerical),  
X4=Awareness of Nutritional value 
(Yes=1, No=0),  
X5=Age of Household head (years),  
X6=Monthly income (Naira). 
 
RESULTS AND DISCUSSIONS 
 
 Socioeconomic characteristics of the respondents 
The result of the survey showed that 75.8% of the household head 
(respondents) were male while about 24.2% were female (Table 1) this follows the 
norms as the household heads of many households are male. Food budget manager 
(FBM) is a person who manages the household budget and responsible for acquiring 
food for household. Even though wives had greater responsibility to manage the 
household budget, this result agrees with Melesse and Beyene (2009), that both male 
and female household head play important roles in the consumption pattern of 
households. The age distribution of the respondents (table 2) reveals that 27.5% of the 
respondents was less or equal to 30 years, 20.0% were between the age of 30-39, 
23.3% were between 40-49 while the largest percentage (29.2%) were above 50 
years.Showing cheese is consumed by all the age groups. Result of the surveyed show 
that 54.2% of the Respondents were married, 3.3% were separated. The population of 
single respondents was about 35.0%, 0.8% were widower while the remaining 6.7% 
were widowed.  
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Table 1. 
The result of the descriptive statistic of the socioeconomic characteristic of the 
respondents 
VARIABLE FREQUENCY PERCENTAGE 
Gender   
Male 91 75.8 
Female 29 24.2 
Age   
<=30 33 27.5 
30-39 24 20.0 
40-49 28 23.3 
>50 35 29.2 
Marital status   
Single 42 35.0 
Married 65 54.2 
Widower/widow 9 7.5 
Separated 4 3.3 
Educational status   
Non-formal Education 1 0.8 
Primary Education 4 3.3 
Secondary Education 30 25.0 
Tertiary Education 85 70.8 
Years of school   
0-6 5 4.2 
7-9 1 0.8 
10-12 30 25.0 
13-16 18 15..0 
>16 66 55.0 
Employment status   
Permanent Employment 44 36.7 
Casual 12 10.0 
Unemployed 13 10.8 
Retired 6 5.0 
Self employed 45 37.5 
Household size   
1-3 45 37.5 
4-6 49 40.8 
7-9 18 15.0 
10-15 8 6.7 
Field Survey, 2014 
 
Educational status distribution of the respondents showed that very high 
population of them had tertiary education. They represented about 70.8% of the total 
respondents surveyed. Only about 0.8% of the respondents had no formal education 
while about 3.3% and 25.0% had primary and secondary education respectively. Result 
of the surveyed shows that 4.2% of the Respondents had 6 years of Schooling while 
0.8%, 25.0%, 15.0% and 55.0% had 7-9 years, 10-12 years, 13-16 years and >16 years 
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respectively. Employment status distribution of respondents showed that majority of 
the respondents  (37.5%) were self-employed, while 5.0% had retired. About 10.0% of 
the respondents engaged in casual employment where they received daily wage or the 
regular monthly wage. The percentage of respondent who had permanent employment 
was put at about 36.7%. About 10.8% of the respondents were unemployed. The result 
in table 1 shows that 37.5% of the household under this study has between 1 and 3 in 
size, 40.8% of the household has 4-6 family members, and 15.0% has 7-9 family 
members while 6.7% has 10-15 family members. 
Table 2. 
Cheese Type Consumed By the Respondents 
Cheese Type                                       Frequency                           Percentage % 
Dairy                                                           39                                          32.5 
Soybean                                                       8                                            6.7 
Both                                                            24                                          20.0 
None                                                           49                                          40.8 
Total                                                          120                                           100.0 
Field Survey, 2014 
  
 The result (Table 2) shows that 32.5% of the household under study consume 
Dairy cheese, 6.7% of the household consume only Soybean cheese, 20.0% consume 
Both Dairy and Soybean cheese, while 40.8% Do not consume any of the Cheese 
types. 
Table 3 
Most Consumed Variable 
Variable                                           Frequency                                 Percentage 
Cheese                                                      7                                              5.8 
Meat/Fish                                                 113                                           94.2 
Total                                                      120                                             100.0 
Source: Field Survey 2014 
 
 The result (Table 3) shows that 5.8% of the household under this study 
consume less of  Cheese  while 94.2% consume more of Meat/fish than Cheese.  
Table 4. 
Awareness of nutritive value of cheese 
Awareness Frequency Percentage 
Aware 69 57.5 
Not Aware 51 42.5 
Total 120 100.0  
Source: Field Survey 2014 
  
 Result provides information about the knowledge of respondents at the 
nutritional value of consuming cheese. About 57.5% of the respondents were aware of 
the nutritional value of consuming cheese while about 42.5% claimed ignorance of the 
nutritional value of cheese. 
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Table 5. 
Frequency of Consumption of Soybean, Dairy and Meat/fish 
Frequency of  Consumption Soybean Dairy Meat/fish 
Never 55.8% 40.0% 0.0% 
Everyday 4.2% 5.0% 61.7% 
2-3times/week 15.8% 20.8% 34.2% 
Once weekly 4.2% 10.8% 1.7% 
Once monthly 2.5% 11.7% 0.8% 
Rarely 17.5% 11.7% 1.7% 
Source: Field Survey 2014 
 
 Result (Table 5) shows the frequency with which the respondents consume the 
soybean cheese, dairy cheese and meat and or fish under study. About 55.8% of the 
respondent doesn’t consume      soybean cheese, 4.2% consumes soybean daily, 15.8% 
consume soybean cheese 2-3times, 4.2% consume soybean cheese once weekly, 2.5% 
consume soybean once monthly, and 17.5% consume soybean rarely. Also represented 
on the table is the frequency of consumption of Dairy cheese. About 40.0% of the 
respondents doesn’t consume dairy cheese, 5.9% consume dairy cheese daily, 20.8% 
consume dairy cheese 2-3times, 10.8% consume dairy cheese once weekly, 11.7% 
consumes dairy cheese once monthly and 11.7% consume dairy cheese rarely. Also 
represented is the frequency of consumption of meat/fish. About 61.7% consume 
meat/fish daily, 34.2% consume meat/fish 2-3times, 1.7% consume meat/fish once 
weekly, 0.8% consume meat/fish once monthly, and 1.7% consume meat/fish rarely. 
 Multinomial Analysis Results 
 Determinant of Socio-economic Factors Influencing Dairy Cheese 
Table 6. 
Parameter Estimates for Dairy Cheese Category 
Cheese Type Consumed      Coefficient Standard Error 
Dairy  intercept -1.114 1.966 
 Gender  1.850*** 0.711 
Marital Status -0.376 0.333 
Educational Status  0.859 0.768 
 Awareness  0.128*** 0.030 
 Age  0.027 0.026 
Household size -0.009 0.082 
 Monthly income  0.000 0.000 
year of education -0.298** 0.121 
Source: Field Survey 2014, ***Significant at 1%, **Significant at 5% 
  
 Result shows that the socio-economic factors such as Gender of the household 
head, Awareness of the nutritional value were positively significant with their 
preference for dairy cheese and year of education was negatively significant with their 
preference for their dairy cheese. This implies that an increase in the year of education 
will bring about a decrease in their preference for dairy cheese. 
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 Determinant of Socio-economic Factors Influencing Soybean Cheese  
Table 7. 
Parameter Estimates for Soybean Category 
Cheese Type Consumed Coefficient Standard Error 
Soybean intercept -5.165 3.728 
Gender 1.835 1.225 
Marital Status -0.348 0.536 
Educational Status 0.400 1.373 
Awareness 0.149*** 0.053 
 Age 0.063 0.042 
 Household size -0.062 0.145 
Monthly income 0.000 0.000 
 year of Education -0.142 0.192 
Source: Field Survey 2014, ***Significant at 1% 
  
 Result shows the socio-economic factors that influences the household 
preference to Soybean Cheese under study. This result reveals that the Awareness of 
the nutritional value was the only socio-economic factors that influence the preference 
to soybean cheese in the study area, which was positively significant. This implies that 
an increase in the Awareness of the nutritional value will lead to an increase in the 
household preference for Soybean Cheese.  
  
 Determinant of Socio-economic Factors Influencing Soybean and Dairy 
Cheese 
Table 8. 
Parameter Estimates for Dairy and Soybean cheese Category 
Variable Coefficient Standard Error 
 Both intercept -0.835 2.114 
 Gender 1.600* 0.839 
 Marital Status -0.106 0.357 
 Educational Status -0.353 0.900 
 Awareness 0.151*** 0.036 
 Age 0.020 0.029 
 Household size 0.016 0.089 
 Monthly income 0.000 0.000 
 year of education -0.097 0.143 
Source: Field Survey 2014, *significant at 10%, ***significant at 1% 
 
 Result shows that the Gender of the household head and Awareness of the 
nutritional value were positively significant with their preference for both Dairy and 
Soybean Cheese under study. This finding was in agreement with the report of Melesse 
and Beyene (2009),where they reported that as income increases the consumption of 
milk products and other protein rich foods increases. SDP (2006) was also reported that 
milk consumption in Kenya was increased with income, as in this study monthly 
household income was not significant. 
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 Table 9. 
Coefficient of Determinant of Demand for Dairy Cheese 
Variables Coefficient T-value 
Constant      1.309*** 4.72 
Natural log of dairy cheese price     -0.189*** -5.71 
Natural log of Soybean cheese price      0.088*** 2.71 
Natural log of Meat price       0.011 0.37 
Total expenditure      7.08x106*** 8.83 
Age       0.000 0.35 
Household size       0.002 1.02 
Year of schooling       0.000 0.60 
Real expenditure on dairy cheese 
R-Squared 
     -0.141*** 
      0.6914 
-19.22 
 
Source: Field survey 2014.   ***=significant at 1% 
 
R-squared value of 0.6914 in the share equation of Cheese indicated that the 
independent variable explained about 69.14% 0f the variations in the demand for 
Cheese (table 9). The total expenditure was also found to have a positive significant 
effect on the share of dairy cheese in the total expenditure. This implies that as the total 
expenditure of household increases, more budgetary allocation will be in favour of 
dairy cheese in total expenditure. This is consistent with the theory of demand which 
states that increase in the price of a commodity causes the quantity demand of that 
commodity to decrease. The negative significant coefficient of the price of dairy 
cheese implies that an increase in the price of dairy cheese will cause the households to 
reduce their budgetary allocation to dairy cheese by the value of the coefficient 
(0.1894899). 
Another factor tend to have significant impact on the share of total cheese 
expenditure devoted to the purchase of dairy cheese was the price of soybean cheese 
captured under this study. It had a positive significant effect on the share of total 
expenditure allotted to the purchase of dairy cheese. This means that if the prices of 
soybean increases, the household would increase the quantity of dairy cheese 
demanded by increasing its expenditure share in the total expenditure. Also found to 
have significant negative impact on the share of dairy cheese expenditure in total 
expenditure was the real value of dairy cheese expenditure. This implies that an 
increase in the real value of dairy cheese expenditure will cause the households to 
reduce their budgetary allocation to the purchase of dairy cheese and hence its demand. 
The constant was also found to be significant. This represents the demand for or share 
of the household total expenditure oncheese that would go on purchase of dairy cheese 
if all the independent variables are not consumed. The present findings was consistent 
with the observations of SDP (2006) for Kenyans who reported that as the average 
expenditure on food budget increases, so milk and milk products increases. 
 R-squared value of 0.0519454 in the share equation of soybean cheese 
indicated that the independent variable explained about 51.95% of the variations in the 
demand for soybean cheese. Also the price of meat captured under this study tends to 
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have significant impact on the total expenditure allotted to the purchase of soybean 
cheese. It had a negative significant effect on the share of total expenditure for cheese 
and meat allotted to the purchase of soybean cheese. Therefore if price of meat 
increases, the household would decrease the quantity of soybean cheese demanded by 
reducing its expenditure share in the total expenditure for cheese and meat.  Also found 
to have significant negative impact on the share of soybean cheese expenditure in the 
total expenditure of the household was the real value of soybean expenditure. 
 Table 10.  
Coefficient of Determinant of Demand for Soybean Cheese 
Variables Coefficient T-value 
Constant           1.077*** 4.53 
Natural log of dairy cheese price           -0.009 -0.37 
Natural log of Soybean cheese price           -0.081*** -2.82 
Natural log of meat price           0.072*** 2.80 
Natural log of fish price          -0.016 -0.75 
Total expenditure      8.08X106*** 10.64 
Age           0.000 0.52 
Household size           0.001 0.94 
Year of schooling           0.000 0.19 
Real expenditure on soybean cheese 
R-Squared 
N 
         -0.161*** 
          0.052 
          120 
-22.98 
Source: Field Survey 2014.  ***=significant at 1% 
 
 Estimating Elasticities 
 Own and Cross price Elasticities: The estimated parameters of the AIDS 
equation from the basis of elasticities which are important for assessing the impact of 
policies on quantities demanded.  The Marshallian Own price and Cross price 
elasticities given below (Table 11). 
Table 11. 
Own Price Elasticity 
Variables Own price 
Dairy -1.8198 
Soy -0.4223 
Meat -0.6986 
Fish -0.7846 
Source: Field Survey 2014 
 Table 12. 
Cross price Elasticity 
Variables Cross price Elasticity 
Dairy and Soybean -0.2609                              Substitute 
Soybean and Dairy 0.5888                               Complementary 
Meat and Dairy 0.2146                               Complementary 
Fish and Dairy 0.2833                               Complementary 
Dairy and Meat 0.7524                               Complementary 
Dairy and Fish 0.5741                               Complementary 
Meat and Soybean 0.5023                               Complementary 
Meat and Fish -0.2696                              Substitute 
Fish and Soybean 0.2252                               Complementary 
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Source: Field Survey 2014 
 The own price elasticity of dairy cheese, soybean cheese, meat and fish are 
found to be negative, consistent with theoretical expectation. The fairly large 
magnitude of the price elasticities of dairy cheese, fish and meat except soybean cheese 
shows that they are fairly elastic and sensitive to their own. 
 Table 12 shows that an increase in the price of dairy will bring about a 
decrease in the price of  soybean. Also an increase in the price of soybean will bring 
about an increase in the price of dairy cheese. Also an increase in the price of meat will 
lead to an increase in the price of dairy cheese. An increase in the price of fish will lead 
to an increase in the price for dairy cheese. Also an increase in the price of Dairy will 
lead to an increase in the price of Meat. An increase in the price of Dairy will lead to 
an increase in the price of fish. Also an increase in the price of meat will lead to an 
increase in the price of soybean. An increase in the price of meat will lead to a decrease 
in the price of fish. An increase in the price of fish will lead to an increase in the price 
of soybean. 
 Income Elasticity 
Table 13.  
Income Elasticity 
Variables Income Elasticities 
Dairy cheese 0.2845 
Soybean cheese 0.2382 
Meat 0.2531 
Fish 0.1463 
Source: Field Survey 2014 
  
 Table 13 shows the income elasticities of cheese and meat or fish under study. 
The estimates show that if the income of the respondents increases by a naira, the 
demand for dairy cheese, soybean cheese, meat and or fish will increase by, for 
example, if the income of the respondents increases by 10%, the demand for dairy, 
soybean, meat, fish will increase by 28.5%, 23.8%, 25.3%, and 14.6% respectively. 
Therefore an increase in the income of the household will lead to an increase in the 
demand for dairy, soybean, meat and fish respectively.                    
 
CONCLUSIONS 
 
              The result shows Dairy cheese is the most consumed cheese type in Ilorin 
metropolis of Kwara state the study area. Soybean cheese is the least consumed cheese 
type, while a good numbers of respondents consume both dairy and soybean cheese. 
Result however shows, there are still a number of those who do not consume any of the 
cheese types. Result shows further that for dairy cheese, gender, awareness of its 
nutritional benefits and years of schooling contributes significantly to its consumption 
in the study area. Also, awareness of the nutritional benefit contributes significantly to 
its consumption in the study area. While for the consumption of both dairy and 
soybean gender and awareness contributes to its consumption in the study area.The 
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study based on the findings, recommend that Government should formulate policies 
and promote programs that would likely promote adult literacy level to make up for 
years of schooling, this can lead to an increase in the level of dairy cheese 
consumption. Efforts should be made by Health and Nutritional Institutions to increase 
awareness of the nutritional benefits of the various cheese types. Lastly, awareness of 
the health and nutritional benefit of the various cheese types should be created across 
both genders. 
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